


Case Study
Stephen Webster 

Client: Stephen Webster 
Sector: Luxury jewellery
Description: Branding

The challenge 
Stephen Webster is a leading name in fine jewellery and silver design  - named ‘British Luxury Jeweller of the Year’ 
three times over and winner of ‘UK Jewellery Brand of the Year’ in 2008. 
GSD® worked alongside Stephen and his colleague designer Clare Denham-Smith to develop a new brand ID right 
across the business.

The solution
GSD® chose the democratica typeface to front Webster’s unique fine jewellery creations – working in combination 
with a flamboyantly adventurous sharp-edged top and bottom symbol. This exciting new ID was then applied to 
multiple platforms including logo, stationery, invitations and advertising. 

The result
The Stephen Webster brand offers consumers a true lifestyle experience for which there’s huge demand. Webster is 
now a well-established luxury jeweller with over 120 points of sale in the United States, United Kingdom, Russia, Dubai, 
Japan, Ukraine, Europe and Hong Kong. There are also 20 dedicated Stephen Webster boutiques worldwide.

The applause
"When GSD® guarantees deadlines, we can be confident they’ll do all they can to ensure the job reaches us on time, is 
designed to the highest standard and always to budget."
Claire Denham-Smith - Designer and Brand Director

STEPHEN WEBSTER



Gold FE First Award for Best Annual Report 2009
Silver Heist Award for Best FE Prospectus 2009

Silver Heist Award for Best Website 2008
South Cheshire Business of the Year 2004

Runner Up – Cheshire Business of the Year 2004
Investor in People & ISO 9001 accreditations 2002-2009

ISO 14001 Environmental Certification
FEFC Design Award ‘College Charter of the Year’1994

James McNaughton Design Review Awards 2004
Inventors of the interloopmailer® www.interloopmailer.com

Graham Shapiro - Young Businessman of the Year 2007
GSD® are members of The Chartered Society of Designers

Graham Shapiro - Shortlisted for The Director of the Year 2010 -The Institute of Directors

GSD® -


